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Film-maker’s tribute to her other mother
Making a movie of a woman who helped raise her
LUKE FOLB
DIANA Keam is without
her biological mother on
Mother’s Day for the first
time in her life after she died
last year, but that has not
stopped her from celebrating
her other mother.
Keam is a film-maker
and producer and launched
a crowdfunding campaign
today to raise funds for
a documentary that will
showcase how her domestic
worker, Margaret Matlala,
became her second mother.
“The deep need to make
this film has been with me for
many years – since our first
democratic elections when
Margaret and I voted together.
I wanted to tell the story of
this remarkable woman and
the huge impact that she has
had on my life and the life of
my family,” said Keam.
Matlala, 79, first became
involved with the family
when Keam’s grandmother
employed her. Matlala is
originally from Winterveld,
north-west of Pretoria and
came to work with the family
in Johannesburg.
She quickly became
attached to the family and
worked for Keam’s mother
after her grandmother passed
before working for Keam
herself and helping to raise
her three children.
“When my mom passed
away last year there were
still things I wanted to know
but she had Alzheimer’s and

Above:
Margaret
Matlala on
location during
the shooting of
‘Don’t be Late
for My Funeral’.
Left: Matlala
with Keam as a
toddler.

Margaret was there for me to
tell me those missing things
and I realised then that I had
lost my mother but I still had

my other mother,” said Keam.
The film will be titled
Don’t Be Late For My Funeral,
with Keam opting to raise

funds through Thundafund
for the film.
Everyone who contributes
towards the film will have the
opportunity to name their
other mother in the credits of
the film.
“My dream is that there
will be thousands of names
at the end of the film. We’ve
already shot a teaser just
to see if Margaret was
comfortable on camera,
which she so was and she’s
really funny too. The film is
titled this way because that’s
what Margaret said to me at
my mother’s funeral,” said
Keam.
Matlala had a hand in
raising each of Keam’s
seven siblings and when the
time came for Keam to have
children of her own, Matlala
was more than willing to
step up.
“I’m very good with
babies. I used to sign all their
homework books and travel
with them to school. They
would come and sit on the
floor and eat in my room and
they ate everything except
Mopane worms. Diana is
really my daughter,” said
Matlala.
Keam added that Matlala
was strict and disciplined
with her growing up but saw
it as coming from a place of
love and wouldn’t let any of
the children waste food or
lack manners.
“Being a mother makes me
feel so big; this is my family,”
said Matlala.
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Film-maker Diana Keam on the set of a shoot in Kenya. 
So close was her bond with
Keam’s family that when her
father passed away it was
Matlala that was with him as
he died.
“I went to go and visit him
when I got there he was very
confused but I still spoke with
him and then I called the
children and tried to put the
phone to his ear so that they
could try to speak to them and
all they could say was that

work for them. I chose to go
there and if you were to go
work in a factory then there’s
a chance you get raped and
you have to leave your home
and sleep there.
“I said no. I would rather
go and sleep in a back room
with this family and earn
money that I can send back
home. It was never about
being a domestic, it was for
the love of the people and the

they loved him.
“After that I phoned Diana
and she was going on about
being at a meeting and being
busy and eventually I just
stopped her and said, ‘Diana
your father has died’,” said
Matlala.
She said that she rejected
any notion that she was
exploited or taken advantage
of by Keam and her family.
“I was never forced to

work,” she said.
Keam said that starting
the funding campaign on
Mother’s Day and choosing
the subject matter had a
resonating appeal with all
South Africans.
“It’s to honour all those
people who have those other
mothers in their lives and
it’s very seldom that you find
a South African that can’t
relate to this story.”

Birth of a new artistic direction
NINA SIEGAL

Veteran actress Denise Newman with her daughter Dominique, husband Clive and daughter
Simone out for lunch.
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Singer and actress Tarryn Lamb takes a selfie with her
mother at a performance of Aunty Merle The Musical.

Stars share their Mother’s Day activities
LUKE FOLB
AHEAD of this Mother’s Day
the city’s brightest thespians
spoke to Weekend Argus
about their plans for the day
and what motherhood meant
to them.
Denise Newman stars in
the first Afrikaans soapie
to be filmed in Cape Town,
Suidooster, where she plays
the matriarch of the October
family.
Newman is no stranger to
motherhood after having two
daughters herself, Simone
and Dominique, as well as

adopting a third child. She
said Mother’s Day has always
taken various forms but the
day always brought the family
together.
“Normally the kids will
take us out for lunch to a
restaurant. We wanted to go
to the Winchester Mansions
this year for a jazz brunch for
something different but they
are full.
“I’m just going to roll out
of bed and they can tell me
where they want me to go
and I’ll be there,” said
Newman.
The Athlone-based actress

reflected on what her role as a
mother meant to her.
“We have to honour
mothers because it’s an
important and responsible
role in the household.
“Most importantly, we
have to teach our children
about the right things to
do and continue the cycle
of motherhood,” she
said.
Hot off a second season
of the critically acclaimed
musical, Aunty Merle The
Musical, singer and actress
Tarryn Lamb said one
day would never be enough

to honour her darling
mother Lynne.
“I love to spend Mother’s
Day with my mom. It’s the
one day where my brother,
sister and I get to make her
feel so special.
“We usually have lunch
together and sometimes it’s a
braai. This year we’re going
to go to a restaurant on the
beach in Hout Bay, which she
is really excited about.
“She acts as if she forgets
the day: ‘Oh is it Mother’s
Day?’ she’ll say but I know she
knows,” laughed Lamb.
Lamb said she was

surprised at how many of her
mother’s mannerisms she
had picked up.
“It’s funny as I’ve gotten
older I’ve noticed these
things.
“When I write I get a
shock when I look at my
handwriting because it’s
just like hers and she used to
write songs too.
“I think I walk like her and
I can be very bossy and I get
my sense of humour from her
as well.
“My reasoning and
thinking I got from her,”
said Lamb.

A PAINTING by Marlene
Dumas of her pregnant
daughter Helena – her belly
wide and full, her hands
raised at the elbow, her
feet splayed – stood nearly
3m tall in the Cape Town
artist’s studio in Amsterdam,
Holland, a few weeks ago.
It was the night before
Dumas’s new paintings would
be shipped to New York for
an exhibition and the artist
was drinking white wine and
contemplating which works
would end up in the show.
Several other monumental
nudes, both male and female,
were propped against the
walls. Interspersed among
them were smaller paintings
of bodily fragments: a
lipstick-smeared mouth, a
breast and several of two
faces entwined in a kiss.
This is Dumas’s newest
body of work, Myths &
Mortals, which just opened
at David Zwirner’s West 20th
Street gallery in Manhattan
and is on view until June 30.
Dumas is known for
politically charged social art,
often based on snapshots,
disturbing images from
newspapers or film stills.
She has taken a radically
new direction in this
body of work, painting on

Marlene Dumas
larger canvasses, using a
more vibrant, chromatic
palette and stepping into
mythological terrain.
“These works are really
about the human condition,
about people in their most
basic state. They’re naked,
they’re pregnant, they’re
getting married, they’re
kissing, they’re loving, they
are erotic,” Zwirner said.
“Maybe for me the most
shocking reality around this
new body of work is that
they’re extremely political by
not being overtly political. To
make it about us, about love,
desire and eroticism – the
themes that will maybe help
us to get out of the political

mess we got ourselves into.”
The exhibition starts
with a series of ink wash
illustrations Dumas made to
accompany the Shakespeare
poem Venus and Adonis. She
felt they could be an entry
point into a new series of
paintings, though she was
at first uncertain. “Then my
daughter said: ‘You always
make your best paintings of
me.’ I said: ‘I’m not going to
paint you, I’m scared, and a
pregnant lady doesn’t fit into
this exhibition.’ ”
Later, Dumas found an
image of Inanna – the goddess
of love, fertility and war
from Sumerian mythology,
who was associated with
the planet Venus. This was
a starting point for another
monumental nude but,
because Helena was now
pregnant and very much on
the artist’s mind, Dumas
began to work her daughter’s
likeness into the image.
The two quasi-portraits of
Helena, Amazon and Birth,
appear in the same room of
the exhibition.
Dumas’s first grandchild,
Eden, was born on April
28, the day the show opened
in New York. Luckily,
Dumas was able to return
to Amsterdam in time to be
there with Helena for the
birth. – New York Times

Local is now 100% ‘lekker’ for Vannie Kaap
TANYA PETERSEN
VANNIE Kaap or VK, which
promotes coloured identity
through its many funny and
motivational memes, is now
going 100% local with its
manufacturing.
The owner of the brand,
who grew up in Manenberg,
said he wishes to remain
anonymous until he reaches
his first major goals.
“There’s a saying in the
Cape Flats we all know: ‘Djy
brag op skuld’, which literally
means ‘You’re bragging on
credit’. Until I reach my first
major goals, what I look like
is less important than what I
achieve.”
Since launching in 2015 he
said one of his biggest achievements has been the opening
and expanding of the VK retail
shop in Woodstock last year.
“We literally went from a
meme page to a popular retail
brand in Cape Town. What has
been even crazier is that since

launching the shop, we haven’t
had a chance to even put up
signage; and yet we are one of
the busiest shops in the arcade
where we’re located. There are
even tour buses that stop by
so tourists can shop in the VK
store.”
The vision of the brand he
said is to celebrate coloured
culture, while at the same time
educate others about it.
“Every meme has always
been a celebration of our

culture.
“Every piece of clothing or
merchandise does the same
too.”
However, he said the customer base is not exclusively
coloured.
“It has now literally become
the norm for ex-pats or South
Africans travelling abroad on
holiday to purchase a VK cap
or T-shirt that they can wear
as they travel.”
He said that Vannie Kaap
has also been quoted on international news channels.
His latest achievement has
been their manufacturing studios.
“We have two locations. So
the design and printing studio
is located in the same arcade
as the retail shop in Woodstock
and the clothing manufacturing studio is located in Kensington. For the printing side
of things we’ve purchased mug
printing machines and other
heat presses, on the clothing
side we’ve secured all the cloth-

ing manufacturing machinery
needed.”
In the past they depended
on clothing that was imported
from Mauritius and Asia and
then had them printed locally.
“So when you think about
it, when we started we should
have been called ‘Vannie Mauritius’. However by controlling
the full manufacturing process, we now get to design, cut
and sew our own garments
by experienced local hands. So
now when a customer wears
a VK garment they know
that it was actually made in
Cape Town by Capetonians
with Capetonian love. Yes, we
actually koppeled feelings.”
With the new manufacturing studios, he said they benefit in three ways.
“Firstly, we obviously
increase our revenue by
ensuring that we pay less for
manufacturing; this also has
the added benefit of increasing
the quality of our merchandise and the speed at which we

restock. Secondly, we get to live
up to the name of the brand.
The name ‘Vannie Kaap’
means ‘From Cape Town’; so
by handling our own manufacturing, we get to ensure that
our customers receive locally
produced products.”
The third benefit he said is
pride.
“Every Cape coloured
knows or has family who used
to work in the Cape textile
industry when Cape Town was
a big industrial city. Emphasis
on the word ‘used to’; as many
of these people were let down
when things changed so drastically in the Mother City. The
fact that our clothing machinists are coloured taanies, gives
us an immense sense of pride;
it’s as if we’re not just reliving those memories, but we’re
actually doing our part to bring
back what was so interwoven
into our culture.”
Currently the Vannie Kaap
brand employees six staff
members, but is hoping to

expand on this.
“So far it was important for
us to bootstrap the business
as long as possible; even the
new machinery was purchased
through revenue generated by
sales and the small financial
support of brasse.
“Every cent has been going
back into the business; we’ve
literally been eating ‘chokers
and survivors’ so we can see
this baby grow. ”
His vision for the next
five years is to see the brand
grow. He hopes to expand on
the VK retail by opening more
branches including one internationally as well to see the VK
media be in the top three media
outlets of choice in Cape Town.
“We want our manufacturing entity to be a major supplier to other brands in South
Africa, thus helping them to
reduce their dependency on
foreign imports too.”
He asked that all his Muslim friends to make extra
boeber during Ramadaan.

Above and left: Vannie Kaap clothing and mug.
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